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Back in May, I decided to do a profile on 
Quality Printers, a local printing shop based 
out of Waldorf, Maryland. The premise was 

straightforward – how they are more than just a 
homegrown printing/design firm, how they’ve chosen 
to reach out to the community and the creative folks in 
the area, and how they’ve tackled that old buzzword of 
“innovation” in new and, okay we’ll say it, innovative 
ways.  And doing all of those things while going 
green at the same time.  It’s a cool story, especially 
considering the area that they’re in.  So I sat down 
for an interview with Joey Namyst, the guy who deals 
mostly with QP2 Creative (the design/development end 
of Quality Printers), and owner/founder Joe Namyst Sr. 
I figured, focus on the community connection, praise 
the artistic outreach, toss in a liberal amount of quotes, 
and bam.  Piece done, move along.

In the time since our interview, that recessional procession of the US 

economy hasn’t changed, but the feel of it has.  It was as if that dark 

hovering cloud over the potential recovery decided to break loose 

with the downpour.  The country’s credit rating got downgraded. 

More and more businesses shuttered doors. The unemployment 

level continues to descend.  But for all of that, it made this quiet piece 

on a small business, well, not so small anymore.

So, why do small businesses matter?  Here’s some stats for you: 

sure, Wal-Mart employs around 1% of our nations working populace 

This began as 
such a simple 
article.
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(FYI – that’s about 1.4 million people – making it the largest single 

employer in the country).  Small businesses, on the other hand, em-

ploy approximately 50% of the remaining population.  That’s a pretty 

important number to keep in mind. 

Right now, you’re probably seeing a lot of finger-pointing and name-

calling going on in the news, on the Hill, in your own yard even.  

Whose fault is it all?  Where does the blame go?  It’s understandable 

to be angry right now, and to need to direct that frustration outwards.  

But maybe it’s not the fault of one person, or even a group of people.  

None of the actions that got us to where we are now are recent do-

ings.  What it might just stem from is a series of consistent deci-

sions, choices by companies and lawmakers and individuals alike 

that have taken jobs out of the areas that need them the most in favor 

of lower overheads and cheaper labor.  These are not only “quantity 

over quality” decisions.  These are “money over morals” choices.  

By realizing that we’ve placed our faith in accumulating those green 

pieces of paper over the well-being of others, it’s kind of easy to see 

what we’ve done.
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That brings us back to the folks behind QP and QP2.  When they were 

forced to pull up stakes in 2010 due to a buyout of their building, 

instead of focusing on the dark cloud (as Joey puts it, “No one wants 

to move in a recession.”), they were led to reevaluate the internal 

workings of their company. “The basic thing is that we didn’t just 

make a blind move, ‘This is a cool space; let’s just go there’,” Joey 

says, “We started looking at who we are and, if we do have to move, 

let’s really understand…what we’re doing: what does an office mean 

to us, what does it mean to our clients.” The result?  A business plan 

that put community first, not profit.  An odd choice for a business, 

maybe, but it makes sense when Joe Sr. simply explains, “It was 

divinely inspired, that vision.”

This vision is best explained by their new headquarters.  Located in 

a small office building off of Waldorf’s main drag, it doesn’t stand out 

much from the industrial park setting.  Bright signage leads the way 

to the entrance, but the dark brick exterior doesn’t prep anyone for 

what’s inside.  “I love watching a person come in and then they turn 

around and walk back out.  And then they come back in, ‘Is this the 

printing company?’” Joe Sr. laughs.  

First things first, a quick glimmer of background for those of you not 

from the DC metro area: Waldorf, MD isn’t exactly renowned for its 

creativity or artistic drive.  Ask most outsiders about it, and they’ll 

mention the traffic congestion or the strip malls or the insane amount 

of chain restaurants.  The area’s considered a “bedroom community”; 

in that most folks who live here don’t work here.  And, unfortunately, 

it’s quickly becoming a drive-thru community as well, just a service 

road on-route to better places.  But locals like the Namysts and other 

proactive creatives are fighting valiantly to change that perception.  

Walking into QP is an awesome way to start.

I’m not an interior design person, so I don’t know if I’m going to 

serve the place justice.  But here goes: the first thing that’s striking 

is the amount of natural light that the building accesses.  That only 

serves to highlight the little design quirks – a wall made out of paper 

framed by Plexiglas; their company logo (the apropos David fighting 

Goliath) built out of clear thumbtacks; a reading nook with pillows 

and design books; low slung chairs and repurposed track lighting; a 

shower door doubling as a mirror in the restroom.  The majority of 

QP’s materials are all repurposed and recycled, a demonstration of 

how to make “going green” into a stylistic decision, not just a buzz-

word.  That focus on going green even extends to the location of their 

building – at the end of the road lays a greenway, giving employees 

the option of biking to work.  Everything inside of QP serves to prove 

their high-end sense of design, but marries it to a feeling of comfort.  

The perfect combination to suit their purposes, since a third of their 

building is designated not for them, but for the community. 

“If you had told someone initially, ‘I want to devote a third of my of-

fice space to free community work’, most people would say, ‘Are you 

crazy?  In a recession?  When you’re doubling your rent?’.  But I go 

back to thinking of whoever said the hardest times are when you get 

the greatest creativity.  Because it really forces you to solidify all of 

your thinking,” explains Joey.  That first third of the building is sepa-

rated from the rest by a small coffee bar and a small alcove.  The rest 

of the building is for their small workforce and warehousing needs 

– the entirety of their building now totaling their former warehouse 

space alone.  That loss of storage space to them isn’t a downgrade 

at all; instead they can shrink their footprint while really utilizing and 

understanding the space they have now.

And utilize it they have. In the past two months, that community 

space has seen concerts by local bands and gallery showings by 

local artists.  Their drive to serve the local community in a way that 

hasn’t been seen in the area is both impressive and devoted; they’re 

working to bring a sense of solidarity and heart back to an area that 

many bypass or even skip out on.  Joey tells me, “We were really 

trying to understand the area.  There’s a lot of people that are living 

in Charles County, in the local area, but they don’t necessarily hang 

out where they live.  If we could connect that community not only to 

ourselves, but to each other…that doesn’t happen as much [here], so 

we’re trying to create this community center where people can meet 

someone that they’ve never met.”

This outreach even extends to fellow local biz owners.  Not only is the 

community space available for local artistic ventures, they’ve opened 

it to those companies who may not have meeting spaces of their own.  

Joe Sr. and Joey have also taken the time to open up a dialogue with 

companies and businesses who may not know how to build their 

customer bases.  “We’re trying to work with branding and identity 

work for these local companies, because we’re recognizing that the 

smaller business is next on the endangered list,” Joey says.  
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As hard as they’ve been working at improving their community, they 

still see more for that space in store.  “I think the potential here is 

greater than what we’re even accessing now…I think that the eventual 

vision is that, every evening we close our doors,” Joey motions to the 

employee work area, “at six o’clock.  But!  At six o’clock, someone 

else comes in and uses the space until nine.  Saturdays and Sun-

days, have the space occupied.  So many places have an office that 

is beautiful, but they only use it during the week.  We want people to 

continually have this space available to them.”

In summation:  Community.  Community, community, community.  I 

feel like I’ve typed that word so much in this article that it’s begun to 

lose its restorative properties.  But I use it so much simply because it 

is that important.  What QP addressed, and has continued to address, 

is the need to come back to basics.  People aren’t simply shooting 

out buzzwords when they say that the small business is the backbone 

of this country.  I’ve already thrown stats at you to make this point.  

What needs to happen is not only do small/local businesses need to 

take the QP approach and reevaluate their place in their community, 

but that consumers need to address what needs they have that are 

best served by those local businesses.  Maybe things like this are 

but small steps in a big chain; one in which big businesses also edge 

their toes back a bit from the money line and take a look at the areas 

that they impact.  Maybe if more big businesses took the franchising 

route (and yes, franchises do count as small/local businesses too), 

and used localized companies to provide produce or goods or, hey, 

even signage, it could start to bring some of those long-displaced 

jobs back home.  But I’m no economist.  I can barely balance my 

checkbook.  But maybe, just maybe, these steps may not save our 

economy, but it could help save our sanity.  And, really, which is more 

important to you?
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